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MISSION STATEMENT
We are a high quality teaching and learning 
organization dedicated to preparing all 
students to graduate with a sound educational 
foundation, ready to succeed in post-secondary 
education, and to be contributing community 
members.

BRAND POSITIONING
The Medford School District’s brand identity is 
more than just the visible elements of our brand 
(logo, color, fonts) and how they come together 
to distinguish our image in the minds of others.  
It is conveyed between every interaction 
between student, parent, staff, or community 
member. If we are consistent, our brand will 
build a strong organizational identity that helps 
in the understanding of our mission and values. 
A strong brand helps distinguish our District, 
build support, and bolster our reputation. 
Positioning ourselves as a consistent 
community pillar helps our functioning as a well-
run district committed to educating all students.  

BRAND ATTRIBUTES

PURPOSE OF THIS GUIDE

1 BRAND STRATEGY

We strive for excellence in all 
we do and want our brand to 
reflect this. Having a clear 
and consistent brand bolsters 
our reputation, builds trust 
in the efficacy of our district 
and its schools, and helps us 
achieve a strong identity. This 
guide provides the tools and 
information necessary to use 
our brand assets in a way 
that upholds our standards.  



2 BRAND MARK

BRAND MARK
Consistent usage of the Medford School District logo 
is essential to promoting and maintaining our brand 
identity. The logo is symbolic of our dedication to student 
success, therefore, any variation of it diminishes the 
visual identity of our District and its goals. 

The logo consists of two elements: the letterforms in our 
signature green and gray and stylized “M” representing 
growth and knowledge. The design on the right side of 
the “M” is suggestive of book pages and represents our 
dedication to teaching and learning. 

The tagline: “Live. Learn. Lead” can be used in 
conjunction with the main logo. 

Never change any aspect of the typeface, symbol, color, 
or their relationships to the logo. 

DEVELOPMENT 
The Medford School District logo is 
the product of months of collaborating, 
brainstorming, and visually developing our 
values and attributes. 

With the help of a third party leader, 
MSD conducted 12 focus groups. The 
groups contained students, staff, parents, 
and community members. Members 
discussed how they perceive MSD and 
how they would like MSD to be perceived. 

Medford-based graphic design firm, Pixel 
Productions, developed several logos 
based on the feedback. The final product 
represents MSD as a premiere District for 
students, staff, and community members 
to live, learn, and lead. 

THE LOGO

WITH TAG LINE

This is the Medford School District logo 
in its standard format, shown in the 
signature green and gray colorway. This 
is the preferred logo and format for most 
applications. Whenever possible, use this 
version of our mark.

If the tagline is used in conjunction with 
the logo, it must always be set in Arial 
bold and positioned below the logo. The 
required white space between the logo 
and the tagline is at least the same as the 
height of the words “School District.” The 
tagline width should always be slightly 
shorter than the logo. 



3 LOGO VARIATIONS

Minimum White Space requirement

LOGO VARIATIONS
Here are some acceptable uses and 
variations for the Medford School 
District Logo, along with simple spacing 
and color requirements. 

WHITESPACE
Whitespace is the empty space 
between the logo and any other 
type, image, or border. It is the visual 
“cushion” that separates design 
elements. It keeps the logo from 
looking crowded, gives more impact 
and emphasis to the logo, and elevates 
the logo’s visual importance.

THE “M”

REVERSED

Using the stylized “M” as a stand alone brand mark 
is acceptable if the Medford School District has been 
identified elsewhere, such as in a document where 
the full logo has also been used. This icon should be 
presented as a single color at 100% opacity in very 
controlled applications. 

If the “M” mark is placed on a color field or a photo, 
be sure there is enough contrast between the mark 
and the background. The required white space is the 
same as the height of the inner first “peak” of the “M” 
as illustrated by the dashed lines. 



MORE LOGO VARIATIONS

4 LOGO VARIATIONS

Minimum White Space requirement

ONE COLOR
The logo can be shown in black, white, or green as a 
single color option. Single color in black, for example, 
would be ideal for faxed or scanned documents. 

REVERSED

IN COMBINATION

If the logo is placed on a color field, it can be 
reversed out in white or all black; whichever shows 
the best contrast. The required white space for 
the logo is the x-height of the lowercase letters in 
“Medford” as illustrated by the dashed lines. 

This example below shows a situation where there 
was not enough contrast for the logo to be clearly 
readable on top of the photo. In this case, a color bar 
in the MSD green has been utilized to provide the 
proper contrast for the logo. Note: the color bar still 
adheres to the minimum whitespace requirements.



PERPETUA BOLD

PERPETUA BOLD ITALIC

5 TYPOGRAPHY

TYPOGRAPHY
A consistent choice of typography 
is crucial in developing a clear and 
distinctive brand identity. All Medford 
School District Communications should 
be in the specified fonts. 

For headlines and formal names (such 
as building names and program titles) 
use either Perpetua bold or Bebas 
Neue in a size at least 8 points larger 
than the body copy. For example, a 
document set in 12 point Arial should 
have headlines set in at least 20 point. 

Perpetua bold has been used in 
our logotype and was chosen for 
its timelessness and scholarly 
sophistication. In contrast to Perpetua, 
Bebas Neue was chosen as an 
alternative headline font and lends a 
bold, modern quality to the brand. 

Bebas Neue is not a pre-installed system font. 
If you would like it installed, please contact the 
Office of Communications.      

For call-out text and pull quotes, 
Perpetua bold italic should be used. 
This gives the text more personality 
and distinctiveness. To call more 
attention to pull quotes, use a larger 
point size or a unique color.  

EXAMPLES
THIS IS A HEADLINE
This is an example of body copy set in 
Arial regular at 10 point. The headline is 18 
point Perpetua bold, set in all caps to add 
additional visual hierarchy. 

THIS IS A HEADLINE
This is an example of body copy 
set in Arial regular at 12 point. The 
headline is 20 point Bebas Neue.

THIS IS A HEADLINE
“This is an example of a call-out or a pull 
quote. Using Perpetua in bold italic gives 
the text a more personal touch.”

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 {!@#$%&.,?:;]

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 {!@#$%&.,?:;]

BEBAS NEUE
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 {!@#$%&.,?:;]



TIMES NEW ROMAN BOLD

TIMES NEW ROMAN REGULAR

ARIAL BOLD

ARIAL REGULAR

6 TYPOGRAPHY

TYPOGRAPHY
The Arial font family should be used for 
long passages of text and Arial bold is 
always used in our tag line. Arial was 
chosen both for its accessibility as a 
system font available on both Windows 
and Apple platforms, as well as its 
versatility and readability in print and 
web applications. 

As a serif font alternative to Arial, 
Times New Roman can also be used 
for body copy or long passages of text. 
This includes use in email as well.  

USING TYPE
It is important to maintain typographic 
integrity by not altering letterforms in 
any way. Examples of incorrect use 
include stretching, special effects like 
drop shadows, or stacking type. 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 {!@#$%&.,?:;]

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 {!@#$%&.,?:;]

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 {!@#$%&.,?:;]

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789 {!@#$%&.,?:;]

INCORRECT EXAMPLES
S 
T 
A 
C 
K 
I 
N 
G

USING OTHER FONTS
Using fonts that are not on the list 
of approved fonts in offi cial Medford 
School District communications is not 
allowed. Consistency is important to 
upholding our brand.

STRETCHING 
LETTERFORMS

SQUEEZING LETTERFORMS

DROP SHADOW 
EFFECT



DIGITAL USE
WEB (HEX COLOR)

MS WORD (RGB COLOR)

PRINT USE
DESKTOP PUBLISHING (CMYK COLOR)

OFFSET PRINTING (PMS COLOR)

7 COLOR SYSTEM

COLOR SYSTEM
Color is a strong communications tool 
for creating brand recognition. The 
Medford School District logo has two 
signature colors: MSD Green and 
MSD Gray. Our colors also include two 
accent greens to compliment our logo 
and enhance our branded materials.

Digital Use: When using our logo and 
colors in a digital application (for a 
website, in a PDF or Word Document, 
in an email, etc.) use either the Hex or 
RGB color builds. 

Print Use: When using our logo and 
colors for printed materials (letterhead, 
post cards, posters, etc.) use the 
CMYK color builds. 

Offset Printing: For professional 
printing, the preferred logo colors are 
Pantone (PMS) Spot Colors. 

For optimum readability: The logo 
can also appear in 100% black or 100% 
white to provide maximum contrast. 
The logo should not be reversed out 
of a color or background that does not 
allow for high contrast. Also, do not 
place the logo in a background with a 
coarse texture or background that may 
obscure the logo.

54-33-91-13

798540

122-134-63

10-0-36-0

E8EEB6

232-238-182

PMS 7491c PMS 425c

21-0-71-24

A5B35B

165-178-89

0-0-0-80

58585B

88-89-91
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SUPPORTING 
IMAGERY
The photography used throughout 
Medford School District’s materials, 
from pamphlets and newsletters to 
our website and digital media, should 
convey the community pride, dedication 
to academic excellence, and future 
preparedness expressed in our mission 
statement. All photos should be high-
quality; clear, bright, and focused.

There are three different photographic 
styles that may be used, depending 
on the communication: People 
Photography, Event Photography, and 
Location Photography.

People Photography can include 
stock photography, but whenever 
possible, should showcase actual 
students, teachers, and faculty. No 
matter what situation the photo is 
depicting, these photos should always 
be positive. They should be clear, 
bright, and saturated in color. 

Event Photography should always 
showcase actual events from within the 
district and should capture the spirit of 
the moment as well as our values. 

Location Photography features our 
community and facilities, including 
School buildings, campuses and 
offices. The images should always be 
well-lit, bright, and welcoming. Avoid 
harsh or exaggerated angles. 
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STATIONERY
This is an example of the corporate stationery which would be used for 
all official district business communications. Letterhead and business 
cards should be offset printed. A secondary letterhead, not shown here, 
has also been created for desktop printing from Microsoft Word.



10 STATIONERY

STATIONERY
Based on the design of the District letterhead, a 
letterhead has been developed for the individual 
schools and can be used in Microsoft Word 
publications. The example shown here is for 
Howard Elementary.  

EMAIL 
SIGNATURES
For email communications, 
please use the following email 
signature formats:

DISTRICT 
Natalie Hurd
Communications Specialist
Medford School District
541-842-1095
www.Medford.k12.or.us

SCHOOL 
Javier del Rio
Principal
Howard Elementary
Medford School District
541-842-3760
www.Medford.k12.or.us
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WE NEED YOU...
TO HELP PROVIDE

MEDFORD SCHOOL DISTRICT 549C

A PLACE FOR EVERY KID

ARE YOU AN INNOVATIVE, 
STUDENT-CENTERED TEACHER?
Medford School District 549C wants you! 

We are seeking committed educators who are:
  • Fully prepared and qualified to teach the next generation;
  • Dedicated to extending student learning beyond proficiency;
  • Capable of promoting a culture of trust and respect 
    in the school, district, and community;
  • Prioritize student success and high school graduation;
  • Innovative and energetic;
  • Competent in the use of intervention strategies for 
    high-risk learners and special populations.

Our district serves 13,500 students in 
14 elementary, two middle, three charter, 

and three high schools. 

DO YOU WANT TO LIVE IN A 
BEAUTIFUL VALLEY THAT OFFERS  

A GREAT QUALITY OF LIFE?
You want to consider Southern Oregon! 

  • The Medford school district encompasses 361  
    square miles in the heart of Southern Oregon’s 
    beautiful Rogue River valley.
  • Medford (population 76,000) is 275 miles south of 
    Portland, Oregon and 375 miles north of San Francisco. 
  • Medford’s economy is based on a variety of 
    industries: timber, tourism, agriculture, medicine, 
    retirement services, retail, and light manufacturing. 
  • Medford and the surrounding area of Jackson County 
    (population 206,000) offer an abundance of recreational, 
    cultural, and educational opportunities. 
  • The nearby Oregon Shakespeare Festival in Ashland 
    offers eight months of award winning productions. 
  • The Rogue River, mountain lakes and streams provide 
    excellent boating and fishing.
  • Camping, hiking and other outdoor activities are found 
    throughout the region. 
  • Higher education programs are available at Rogue 
    Community College and Southern Oregon University. 

Apply at www.medford.k12.or.us, click on “Employment”


